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01  /  30-DAY READOUT

The target-company map is built.
One matched reply is ready now.
2,968 total network connections sit above 2072 joined target contacts across 26 approved companies. 1 matched reply is ready for review; empty accepted-connection window results
remain unavailable when timestamp coverage cannot establish a true zero.

CONTACTS ON BOTH THE HUBSPOT AND
APPROVED TOP-COMPANY SHEET JOINS

2,072
Observed · Sheet × HubSpot × contact intersection

Current contact inventory attached to a company with both source
signals; accepted connections and replies are tracked separately for the
explicit window.

TOTAL NETWORK CONNECTIONS

2,968
Observed · BAMF.ai creator spaces

Broad LinkedIn network context, shown separately from joined target
contacts.

JOINED TARGET CONTACTS

2,072
Observed · Sheet × HubSpot × contact intersection

Current contact inventory at approved target companies.

MATCHED ACCEPTED CONNECTIONS
(WINDOW)

Unavailable
Unavailable · Sheet × HubSpot × connected timestamps

Accepted outreach connections at joined target companies in the explicit
window; empty results are withheld when timestamp coverage is
incomplete.
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CONTENT ANALYTICS  ·  GROWTH

Content growth overview
The full-size portal growth chart, preserving the same series, range, and visual language.

Growth Overview
Live creator analytics plus explicit 30-day post window

Impressions Total impressions
6.8K

3.4K

0

83.0K

41.5K

0

IMPRESSIONS CUMULATIVE

2026-02-24 2026-09-15

CHRISTINE RENAUD · 30-DAY WINDOW: 2026-08-19 THROUGH 2026-09-18 GENERATED 2026-09-18 · SIGNAL LEDGER 02 / 26



BAMF Christine Renaud Client intelligence
Braindate
braindate.com/

OUTREACH ANALYTICS  ·  CAMPAIGNS  ·  1 /3

Campaign performance · 1/3
The campaign rows, status, stage counts, and rates shown in the client portal campaign analytics table.

Campaign performance
8 tracked campaigns

2 . Top 90 2026 - Acct Based - broader boolean keywords - Job
Titles Keywords

Active

1.3K contacts · Last activity 2026-09-18

CONTACTED

604
ACCEPTED

123
REPLIED

19
REMAINING

718

Acceptance rate 20.4% Reply rate 15.4%

3. CHIEF | Female Founders, Women in Business | 1k-10k+
headcount | VP, CXOs, Owners, Dir (418)

Active

502 contacts · Last activity 2026-09-18

CONTACTED

291
ACCEPTED

103
REPLIED

22
REMAINING

211

Acceptance rate 35.4% Reply rate 21.4%

1. Top 90 2026 - Account Based - VP Events Titles Boolean (237)
[4.27.26]

Active

252 contacts · Last activity 2026-09-18

CONTACTED

252
ACCEPTED

62
REPLIED

14
REMAINING

0

Acceptance rate 24.6% Reply rate 22.6%
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OUTREACH ANALYTICS  ·  CAMPAIGNS  ·  2 /3

Campaign performance · 2/3
The campaign rows, status, stage counts, and rates shown in the client portal campaign analytics table.

Campaign performance
8 tracked campaigns

4. 1st Degree | USA, UK, CA | 1k-10k+ headcount | CXOs to
Directors (212)

Active

227 contacts · Last activity 2026-09-18

CONTACTED

227
ACCEPTED

227
REPLIED

33
REMAINING

0

Acceptance rate 100.0% Reply rate 14.5%

Example campaign instance name | can be null Active

3 contacts · Last activity 2026-06-27

CONTACTED

3
ACCEPTED

3
REPLIED

3
REMAINING

0

Acceptance rate 100.0% Reply rate 100.0%

Christine — Braindate — Warm Content & CRM Sync — Review
Gate — v1

Draft

0 contacts · Last activity 2026-09-18

CONTACTED

0
ACCEPTED

0
REPLIED

0
REMAINING

0

Acceptance rate 0.0% Reply rate 0.0%
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OUTREACH ANALYTICS  ·  CAMPAIGNS  ·  3 /3

Campaign performance · 3/3
The campaign rows, status, stage counts, and rates shown in the client portal campaign analytics table.

Campaign performance
8 tracked campaigns

Messenger Campaign - 2nd degree Stopped

549 contacts · Last activity 2026-09-18

CONTACTED

76
ACCEPTED

24
REPLIED

6
REMAINING

473

Acceptance rate 31.6% Reply rate 25.0%

Messenger Campaign (First Degree) Stopped

8 contacts · Last activity 2026-09-18

CONTACTED

8
ACCEPTED

8
REPLIED

2
REMAINING

0

Acceptance rate 100.0% Reply rate 25.0%
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OUTREACH ANALYTICS

Campaign outreach funnel
The same campaign contacts, contacted, accepted, replies, and rates used on the client portal home page.

Contacts

2.9K

Trend unavailable

Contacted

1.5K

Trend unavailable

Accepted

547

Trend unavailable

Reply rate

17.6%

Trend unavailable

Acceptance rate

37.5%

Trend unavailable

Remaining

1.4K

Trend unavailable

H IGHL IGHTS

Contacts
Campaign-linked

2.9K

Campaigns
Tracked campaign lanes

8

Contacted
1.4K remaining

1.5K

Accepted
37.5% acceptance rate

547

Reply rate
96 campaign replies

17.6%
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BEST OPPORTUNIT IES  ·  1 /2

Target-account campaign opportunities
Open a lead in BAMF to review the conversation and draft the next follow-up with AI assistance.

Ghazwan Almoazen
Director, Global Experiential Marketing Demand & Communications

Docusign

WARM LEAD · REPLIED 2026-06-16 NEEDS RESPONSE

CAMPAIGN SOURCED

Lead is present in the approved Google Sheet + HubSpot company
intersection.

BAMF INBOX Open conversation →

Lewis J.
Events Art Director

ServiceNow

WARM LEAD · REPLIED 2026-05-27 NEEDS RESPONSE

CAMPAIGN SOURCED

Lead is present in the approved Google Sheet + HubSpot company
intersection.

BAMF INBOX Open conversation →

Jimmy Knowles
Global Head of Experiential

Canva

WARM LEAD · REPLIED 2026-05-13 NEEDS RESPONSE

CAMPAIGN SOURCED

Lead is present in the approved Google Sheet + HubSpot company
intersection.

BAMF INBOX Open conversation →

Lauren Clevenger
Head of Community Strategy, Systems, and Innovation

Adobe

WARM LEAD · REPLIED 2025-06-25 NEEDS RESPONSE

CAMPAIGN SOURCED

Lead is present in the approved Google Sheet + HubSpot company
intersection.

BAMF INBOX Open conversation →

N Nathaniel Schacht
Experiential Marketing Lead, Owned Events

Canva

WARM LEAD · REPLIED 2025-05-21 NEEDS RESPONSE

CAMPAIGN SOURCED

Lead is present in the approved Google Sheet + HubSpot company
intersection.

BAMF INBOX Open conversation →

Nathan Joynt
Director of Marketing Acquisition

MongoDB

NEW LEAD · ACCEPTED 2026-06-17 CAMPAIGN SOURCED

Lead is present in the approved Google Sheet + HubSpot company
intersection.

BAMF INBOX Open conversation →

Adum Gross
Fractional Marketing Director

New Leaf Resources

ICP-FIT PROSPECT CAMPAIGN SOURCED

Lead is present in the approved Google Sheet + HubSpot company
intersection.

BAMF INBOX Open conversation →

Claire Bazalgette
Higher Education Account Executive

Canva

ICP-FIT PROSPECT CAMPAIGN SOURCED

Lead is present in the approved Google Sheet + HubSpot company
intersection.

BAMF INBOX Open conversation →

G Gemma Catchpole-Jarratt
Marketing Associate Director

Accenture

ICP-FIT PROSPECT CAMPAIGN SOURCED

Lead is present in the approved Google Sheet + HubSpot company
intersection.

BAMF INBOX Open conversation →

Brian Wienke
Product Marketing Director

Oracle

ICP-FIT PROSPECT CAMPAIGN SOURCED

Lead is present in the approved Google Sheet + HubSpot company
intersection.

BAMF INBOX Open conversation →

Alan Dickinson
Director of Product Marketing, Automation & Integration

IBM

ICP-FIT PROSPECT CAMPAIGN SOURCED

Lead is present in the approved Google Sheet + HubSpot company
intersection.

BAMF INBOX Open conversation →

Rick Shimko
Director, Product Strategy & Marketing - Oracle Fusion Marketing & S…

Oracle

ICP-FIT PROSPECT CAMPAIGN SOURCED

Lead is present in the approved Google Sheet + HubSpot company
intersection.

BAMF INBOX Open conversation →
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https://bamf.ai/v2/w/christine-renaud-client/crm/inbox/1132bb3b-0475-4a62-a33b-b838417500a4?from=inbox
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https://bamf.ai/v2/w/christine-renaud-client/crm/inbox/eb9ba5e6-2a57-4d60-8d63-356b4290db4d?from=inbox
https://bamf.ai/v2/w/christine-renaud-client/crm/inbox/c66a3df3-6d29-4296-b12a-8709ff27758b?from=inbox
https://bamf.ai/v2/w/christine-renaud-client/crm/inbox/ff1cbe1b-25e7-4380-9eee-f76dedba4653?from=inbox
https://bamf.ai/v2/w/christine-renaud-client/crm/inbox/23ea9c11-d313-48cb-8564-2bbc78f787fe?from=inbox
https://bamf.ai/v2/w/christine-renaud-client/crm/inbox/9a81975d-2bd9-4cb4-adf2-5282a42f8dca?from=inbox
https://bamf.ai/v2/w/christine-renaud-client/crm/inbox/3799d913-ce99-49de-ab7f-208d8a28e957?from=inbox
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BEST OPPORTUNIT IES  ·  2 /2

More active target-account conversations
Open a lead in BAMF to review the conversation and draft the next follow-up with AI assistance.

Sharat Chander, MBA
Senior Director, Head of Developer Relations, Programs, and Branding

Oracle

ACTIVE ICP CONVERSATION · REPLIED 2026-06-18

ACCEPTED 2026-05-08 NEEDS RESPONSE NETWORK SOURCED

Lead is present in the approved Google Sheet + HubSpot company
intersection.

BAMF INBOX Open conversation →

S Sharat Chander, MBA
Senior Director, Head of Developer Relations, Programs, and Branding

Oracle

ACTIVE ICP CONVERSATION · REPLIED 2026-06-18

ACCEPTED 2026-05-08 NEEDS RESPONSE NETWORK SOURCED

Lead is present in the approved Google Sheet + HubSpot company
intersection.

BAMF INBOX Open conversation →

Trisha Gouveia
Strategic Experiential Event Lead

Cisco

ACTIVE ICP CONVERSATION · REPLIED 2026-06-18

ACCEPTED 2026-06-18 NEEDS RESPONSE NETWORK SOURCED

Lead is present in the approved Google Sheet + HubSpot company
intersection.

BAMF INBOX Open conversation →

Trisha Gouveia
Strategic Experiential Event Lead

Cisco

ACTIVE ICP CONVERSATION · REPLIED 2026-06-18

ACCEPTED 2026-06-18 NEEDS RESPONSE NETWORK SOURCED

Lead is present in the approved Google Sheet + HubSpot company
intersection.

BAMF INBOX Open conversation →

S Sharat Chander, MBA
Senior Director, Head of Developer Relations, Programs, and Branding

Oracle

ACTIVE ICP CONVERSATION · REPLIED 2026-06-11

ACCEPTED 2026-05-08 NEEDS RESPONSE NETWORK SOURCED

Lead is present in the approved Google Sheet + HubSpot company
intersection.

BAMF INBOX Open conversation →

S Sharat Chander, MBA
Senior Director, Head of Developer Relations, Programs, and Branding

Oracle

ACTIVE ICP CONVERSATION · REPLIED 2026-06-11

ACCEPTED 2026-05-08 NEEDS RESPONSE NETWORK SOURCED

Lead is present in the approved Google Sheet + HubSpot company
intersection.

BAMF INBOX Open conversation →

J Joe Buchwald
Director, Keynotes and Event Creative

Adobe

ACTIVE ICP CONVERSATION · REPLIED 2026-05-23

ACCEPTED 2026-05-20 NEEDS RESPONSE NETWORK SOURCED

Lead is present in the approved Google Sheet + HubSpot company
intersection.

BAMF INBOX Open conversation →

Joe Buchwald
Director, Keynotes and Event Creative

Adobe

ACTIVE ICP CONVERSATION · REPLIED 2026-05-23

ACCEPTED 2026-05-20 NEEDS RESPONSE NETWORK SOURCED

Lead is present in the approved Google Sheet + HubSpot company
intersection.

BAMF INBOX Open conversation →

Joe Buchwald
Director, Keynotes and Event Creative

Adobe

ACTIVE ICP CONVERSATION · REPLIED 2026-05-23

ACCEPTED 2026-05-20 NEEDS RESPONSE NETWORK SOURCED

Lead is present in the approved Google Sheet + HubSpot company
intersection.

BAMF INBOX Open conversation →

R Ryan Schanno
Creative Director - Events & Experiences

Accenture

ACTIVE ICP CONVERSATION · REPLIED 2026-05-13

ACCEPTED 2026-05-12 NEEDS RESPONSE NETWORK SOURCED

Lead is present in the approved Google Sheet + HubSpot company
intersection.

BAMF INBOX Open conversation →

R Ryan Schanno
Creative Director - Events & Experiences

Accenture

ACTIVE ICP CONVERSATION · REPLIED 2026-05-13

ACCEPTED 2026-05-12 NEEDS RESPONSE NETWORK SOURCED

Lead is present in the approved Google Sheet + HubSpot company
intersection.

BAMF INBOX Open conversation →

Ryan Schanno
Creative Director - Events & Experiences

Accenture

ACTIVE ICP CONVERSATION · REPLIED 2026-05-13

ACCEPTED 2026-05-12 NEEDS RESPONSE NETWORK SOURCED

Lead is present in the approved Google Sheet + HubSpot company
intersection.

BAMF INBOX Open conversation →
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https://bamf.ai/v2/w/christine-renaud-client/crm/inbox/35f09fec-6d8f-4e49-8e7f-63e70836fc73?from=inbox
https://bamf.ai/v2/w/christine-renaud-client/crm/inbox/70e02bce-31bf-4db0-8ae4-ce77eb0dd6bd?from=inbox
https://bamf.ai/v2/w/christine-renaud-client/crm/inbox/1faf46de-53bc-4956-8fb6-1d458dc8d36b?from=inbox
https://bamf.ai/v2/w/christine-renaud-client/crm/inbox/5e4f221c-4c07-4d0c-87ff-151599e17a79?from=inbox
https://bamf.ai/v2/w/christine-renaud-client/crm/inbox/a2bb342e-76c8-48cb-986f-f5eae576e344?from=inbox
https://bamf.ai/v2/w/christine-renaud-client/crm/inbox/aa90a43b-1e6e-4119-a5ee-d1ee96374068?from=inbox
https://bamf.ai/v2/w/christine-renaud-client/crm/inbox/eacc5195-04d5-4db6-a114-34b36b4876c8?from=inbox
https://bamf.ai/v2/w/christine-renaud-client/crm/inbox/4399419d-0b82-491c-aae5-01aaf2ea325e?from=inbox
https://bamf.ai/v2/w/christine-renaud-client/crm/inbox/fef4128c-6bc0-427b-8766-fe086a06cda1?from=inbox
https://bamf.ai/v2/w/christine-renaud-client/crm/inbox/8341930a-0a01-4b17-8c57-e7a2aa222103?from=inbox
https://bamf.ai/v2/w/christine-renaud-client/crm/inbox/7abf5863-27cd-4a1f-a079-08d63fffabb9?from=inbox
https://bamf.ai/v2/w/christine-renaud-client/crm/inbox/7ed907b7-a7cc-4ee0-92ae-1c763a27a456?from=inbox
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L INKEDIN  GROWTH SYSTEM

LinkedIn growth funnel
See how connected content and outreach signals move from attention to conversations and warm leads. Only observed stages are shown.

01 Content reach 425,133
LINKEDIN ANALYTICS SYNC

02 Content engagement 15,629
LINKEDIN ANALYTICS SYNC

03 New connections 547
BAMF CONNECT CAMPAIGN SNAPSHOTS

04 Conversations 96
BAMF CONNECT CAMPAIGN SNAPSHOTS

Exact values and sources are authoritative. Width shows stage progression, not proportional volume.
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CRM OPPORTUNITY MAP

CRM pipeline
A practical view of the connected contact stages BAMF can act on now, from new leads through active and warm conversations.
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01 CRM contacts

23,723
Contacts available in the portal-scoped CRM read.

BAMF CRM

02 New leads

547
Accepted campaign connections used as the new-lead stage until ICP
classification is complete.

BAMF CONNECT CAMPAIGN SNAPSHOTS

03 In conversation

228
Contacts with an observed reply or active inbox conversation.

BAMF CRM
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TOP POSTS  ·  1 /2

Top LinkedIn posts
Post creative and observed post-level metrics show what earned attention.

Christine Renaud
LinkedIn · 2026-06-12

☀️  **We're hiring a Marketing Director!!** ☀️
We've spent over a decade proving that the best part of an
event isn't the keynote. It's the conversation two strangers
didn't see coming.

We started a company on a simple, slightly stubborn belief:…

6,786 impressions 229 engagements

Christine Renaud
LinkedIn · 2026-05-06

Two years ago, I stopped drinking.

What surprised me is that sobriety taught me almost nothing
about alcohol. What it taught me about was everything I'd been
using it to avoid: the energy I didn't have at the end of the day
to be the best mama I wanted to be for my daughters, the…

5,172 impressions 280 engagements

Christine Renaud
LinkedIn · 2026-05-22

Björk has sold 30 million albums. She owns every master. She
finances each project from the revenue of the last. In 2011, she
was the first artist in the world to release an album as a series
of interactive apps. She co-founded a green technology venture
fund.
…

4,447 impressions 386 engagements
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TOP POSTS  ·  2 /2

More top LinkedIn posts
Post creative and observed post-level metrics show what earned attention.

Christine Renaud
LinkedIn · 2026-06-08

"I'm not an expert. I don't know anything special. Nothing that could interest anyone."

That's the biggest hurdle we face at Braindate: amazing humans thinking they have nothing of value
to share with the world. That's because we have been taught that there are the "have's" and the
"have not's" of knowledge. There are the experts... and the rest of us.
…

4,048 impressions 257 engagements

Christine Renaud
LinkedIn · 2026-06-03

I run a global company in my second language.
People hear the accent before they hear the idea.

I learned English at school growing up. I was far from being bilingual when I started my master’s in
education at Harvard Graduate School of Education. The school is famously international… but my
program wasn't. Most of my classmates were native English speakers, fluent and fast, and I spent…

3,881 impressions 293 engagements
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POST ANALYS IS  ·  1 /2

What the top posts tell us
Observed performance and verifiable format patterns are separated from the next controlled test. No causal claim is inferred from one post.

POST 1 Open post ↗

☀️  **We're hiring a Marketing Director!!** ☀️

OBSERVED PERFORMANCE

Highest observed reach in this report set: 6,786 impressions and 229 interactions.

FORMAT PATTERN

Text-only · 291 words · opens with “☀️  **We're hiring a Marketing Director!!** ☀️ ”

NEXT CONTROLLED TEST

Retest this opening and format on a new topic; compare reach and interactions.

LINKEDIN ANALYTICS SYNC ·  DIRECTIONAL TEST, NOT CAUSAL ATTRIBUTION

POST 2 Open post ↗

Two years ago, I stopped drinking.

OBSERVED PERFORMANCE

5,172 observed impressions and 280 observed interactions.

FORMAT PATTERN

Media-backed · 238 words · opens with “Two years ago, I stopped drinking.”

NEXT CONTROLLED TEST

Hold the media format constant and test a shorter opening.

LINKEDIN ANALYTICS SYNC ·  DIRECTIONAL TEST, NOT CAUSAL ATTRIBUTION

POST 3 Open post ↗

Björk has sold 30 million albums. She owns every master. She finances
each project from the

OBSERVED PERFORMANCE

4,447 observed impressions and 386 observed interactions.

FORMAT PATTERN

Media-backed · 249 words · opens with “Björk has sold 30 million albums. She owns
every master. She finances each project…”

NEXT CONTROLLED TEST

Hold the media format constant and test a shorter opening.

LINKEDIN ANALYTICS SYNC ·  DIRECTIONAL TEST, NOT CAUSAL ATTRIBUTION
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POST ANALYS IS  ·  2 /2

More post-level lessons
Observed performance and verifiable format patterns are separated from the next controlled test. No causal claim is inferred from one post.

POST 4 Open post ↗

"I'm not an expert. I don't know anything special. Nothing that could
interest anyone."

OBSERVED PERFORMANCE

4,048 observed impressions and 257 observed interactions.

FORMAT PATTERN

Text-only · 424 words · opens with “"I'm not an expert. I don't know anything special.
Nothing that could interest any…”

NEXT CONTROLLED TEST

Test a tighter opening and one relevant visual while keeping the topic constant.

LINKEDIN ANALYTICS SYNC ·  DIRECTIONAL TEST, NOT CAUSAL ATTRIBUTION

POST 5 Open post ↗

I run a global company in my second language.

OBSERVED PERFORMANCE

3,881 observed impressions and 293 observed interactions.

FORMAT PATTERN

Media-backed · 276 words · opens with “I run a global company in my second
language.”

NEXT CONTROLLED TEST

Hold the media format constant and test a shorter opening.

LINKEDIN ANALYTICS SYNC ·  DIRECTIONAL TEST, NOT CAUSAL ATTRIBUTION
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CONTENT ANALYTICS

LinkedIn content performance
The same connected metrics, growth view, and definitions used on the client portal home page.

Impressions

425.1K
Followers

5.9K

Trend unavailable

Post Count

325
Engagement

3.7%

H IGHL IGHTS

Total reach
Live creator analytics plus explicit 30-day post window impressions

425.1KTop post
☀️  **We're hiring a Marketing Director!!** ☀️  We've spent over a decade provin…

6.8KAudience
Followers

5.9K
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OUTREACH ANALYTICS  ·  TREND

Outreach performance trend
The full-size portal outreach chart using the same connected campaign series and time range.

Outreach trend
Contacts, accepted contacts, and reply-rate movement.

Contacts Accepted Reply rate
2.9K

1.4K

0

17.7%

8.85%

0%

CONTACTS REPLY RATE

2026-08-11 2026-09-18
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OUTREACH ANALYTICS  ·  CONTINUED

ICP fit and outreach funnel
The same ICP distribution and outreach funnel used in the client portal.

ICP-fit distribution
52.7% of Outreach new connections

Provisional ICP-fit new leads 288 / 547

Other Outreach new connections 259 / 547

Outreach funnel
contacts → contacted → accepted → replied

Total contacts 2.9K

Contacted 1.5K

Accepted 547

Replied 96

Remaining 1.4K
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05  /  OPPORTUNITY

Highest-value next move
Turn the strongest verified engagement into the next conversation, meeting, or measurable outcome.

PRIORITY

Start with warm leads and active conversations that already show intent.

01

A comparable prior 30-day source baseline is not
yet present, so this report does not claim
improvement from cumulative totals.

02

Verify the contact is newly synced to the
HubSpot Google Sheet.

03

Join the company to Christine’s approved top-
company list.
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02  /  PERFORMANCE

Content is moving. The target-account
map shows where to convert next.
Campaign, content, and North Star evidence are organized once here; unavailable inputs remain unavailable rather than becoming zero.

TOTAL NETWORK CONNECTIONS

2,968
Observed · BAMF.ai creator spaces

Broad LinkedIn network context, shown separately from joined target
contacts.

JOINED TARGET CONTACTS

2,072
Observed · Sheet × HubSpot × contact intersection

Current contact inventory at approved target companies.

MATCHED ACCEPTED CONNECTIONS
(WINDOW)

Unavailable
Unavailable · Sheet × HubSpot × connected timestamps

Accepted outreach connections at joined target companies in the explicit
window; empty results are withheld when timestamp coverage is
incomplete.

TOTAL REPLIES

96
Observed · BAMF Connect campaign snapshots

Provider replied-to-connection plus replied-to-other, already consolidated
upstream.

01 The approved target-account universe contains 2072 contacts across 26 companies. 1 matched reply is ready for follow-up; accepted-connection window activity remains unavailable when source timestamps do not
establish a reliable total.
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CHANNELS  ·  1 /2

Campaign reach and response
See where outreach and content turned attention into connections, replies, and qualified opportunities.

JOINED TARGET COMPANIES

26
Observed · Sheet × HubSpot company intersection

Companies carrying both Google Sheet and HubSpot target-account
provenance.

CONTACTS AT JOINED COMPANIES

2,072
Observed · Sheet × HubSpot × contact intersection

Current contacts associated with joined target companies.

MATCHED ACCEPTED CONNECTIONS
(WINDOW)

Unavailable
Unavailable · Sheet × HubSpot × connected timestamps

Matched contacts whose provider connection timestamp falls inside the
window; empty results remain unavailable without sufficient timestamp
coverage.

MATCHED REPLIES  (WINDOW)

1
Observed · Sheet × HubSpot × reply timestamps

Matched contacts with a reply inside the explicit window.

Channel signal mix Observed values · exact values · Report channel metrics

Joined target companies 26

Contacts at joined
companies 2,072

Matched replies (window) 1
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CHANNELS  ·  2 /2

Content and audience signals
See where outreach and content turned attention into connections, replies, and qualified opportunities.

SHEET COMPANIES  JOINED

28.9%
Derived · Derived from Sheet × HubSpot company intersection

Joined companies divided by normalized approved Sheet companies.

IN-WINDOW REPLY RATE

Unavailable
Unavailable · Derived from joined contacts and reply timestamps

Matched replies divided by matched accepted connections only where
the same-window denominator is available.

Derived rate mix Observed values · exact values · Report channel metrics

Sheet companies joined 28.9
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FOCUS

What needs focus
Which approved target-company tiers should receive the next connection and follow-up sequence, starting with the one matched reply?

CONTACTS ON BOTH THE HUBSPOT AND APPROVED TOP-COMPANY SHEET JOINS

Current contact inventory attached to a company with both source signals; accepted connections and replies are
tracked separately for the explicit window.

01

Review the single matched reply immediately and identify the target-
company tier, contact role, intent, and next owner.

02

Refresh the immutable Sheet snapshot and reconcile unmatched HubSpot
target companies without overwriting unrelated records.
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07  /  OPERATING  PLAN

30 / 60 / 90 days
Each horizon retains any supplied evidence state and source; missing horizons use the legacy operating plan as an explicit fallback.

TEMPLATE

Signal Ledger

01

30 days · Review the matched reply, refresh the
approved Sheet snapshot, and tier the 26 cross-
source target companies by priority and missing
contacts.

02

60 days · Run a target-tier sequence against the
approved Sheet × HubSpot cohort and measure
new connections, replies, and owner-assigned
next steps.

03

90 days · Automate the governed Sheet–
HubSpot reconciliation and recurring target-
account report without overwriting unrelated
CRM records.
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08  /  FUNNEL EV IDENCE

Approved target-account funnel
Exact source values are shown on a labeled log scale so large inventory and small conversion stages remain legible without changing the underlying counts.

Approved target-account funnel Observed values · exact values · Google Sheet × HubSpot × BAMF Connect

Sheet companies 90

Joined companies 26

Joined contacts 2,072

Replies 1

Official campaign outreach funnel Funnel stages · exact values · BAMF Connect campaign snapshots

Campaign leads / contacts 2,860

Contacted 1,458

Accepted connections 547

Total replies 96

01 Approved target-account funnel: 4 chart-ready points (derived · Google Sheet × HubSpot × BAMF Connect). Approved Sheet companies narrowed to cross-source joined companies, associated contacts, and in-window
replies.

02 Official campaign outreach funnel: 4 chart-ready points (observed · BAMF Connect campaign snapshots). Latest official campaign leads/contacts, contacted, accepted connections, and total replies; this is a funnel
snapshot, not a period trend.
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SOURCES  ·  1 /2

Sources
Source coverage, freshness, and
applicable window for this report.

01 Profile-visitor history is omitted until
the governed LinkedIn visitor source is
connected.

02 Booked calls, captured emails, and
downloads are omitted until the site or
calendar conversion source is
connected.

SOURCES

What this report is based on.

LinkedIn network connections OBSERVED

Current connected LinkedIn network size. This is reported separately from campaign contacts and
outreach-derived leads.

Observed · 2026-09-18

Next: Use this only as the broad network baseline; do not compare ICP-fit outreach results against
total network size.

BAMF Connect CRM inventory OBSERVED

Client-scoped contact inventory and 30-day lifecycle timestamps.

Observed · 2026-09-18

Next: Repair the CRM mirror when freshness is stale.

BAMF Connect campaign snapshots OBSERVED

Latest official campaign counters from the governed provider refresh.

Observed · 2026-09-18

Next: Capture a comparable baseline before claiming a period delta.

BAMF.ai LinkedIn analytics OBSERVED

Creator-scoped authoritative LinkedIn summary and post metrics.

Observed · 2026-09-18

Next: Refresh the creator analytics source when stale.

LinkedIn aggregate demographics UNAVAILABLE

Aggregate demographic categories only; no identities or profile-level records are projected.

Unavailable

Next: Refresh the current aggregate observation before interpreting audience shape.

BAMF Connect reconciliation OBSERVED

Current checkpoint status: idle.

Observed · 2026-09-18

Next: Keep the bounded reconciliation cadence healthy.

Approved Google Sheet target companies OBSERVED

90 normalized Sheet companies are present; the immutable snapshot records 96 source rows.

Observed · 2026-08-12

Next: Refresh the stale Sheet snapshot and reconcile row exclusions.

HubSpot target-company mirror OBSERVED

178 HubSpot target companies are present.

Observed · 2026-08-28

Next: Keep the HubSpot read-only reconciliation current.
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SOURCES  ·  2 /2

Sources,
continued
Source coverage, freshness, and
applicable window for this report.

SOURCES

What this report is based on.

Sheet × HubSpot × contact intersection OBSERVED

26 companies and 2072 contacts satisfy the normalized intersection.

Observed · 2026-09-18

Next: Review unmatched and sync-pending records by target tier.
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